APE AN NI HTEANNS VO H~OE MEM M IR~ D
e e e DA =8 P R FHCORAHES b N aN

EhH@GY MR Y ~30 A WSO o

g udb

e A MO O B0l = & UMM O 00 -
FHEO b~ A0 s S— F NN O I M= =gy
TEUNOEEDORUNSHNE DO b S g DS B D - O

SEMURUHNsDEEPMER MR =Y R dNT AT D d——UH~ @R P00 e LO90 PHAIs RS IR d AN e 00RO B

Iﬂn__n—uﬂ_.u._.

U BETY OAL0: W M oo @
HO: sedmen-ARedHn @M o
DEmiEdr~0r= & 0 = o8 L]
W M E—NY @

Mbpetmee gl = HEpbm M B0 e

Boaw U0AEEROLATY mOomE & o~
- b

O HERHAGMINEHERRO PN REETE S N O IO M= =0 ANEATMEs UM REIADMOEAMEOM - Hew Ml © Mo o
EQ APOHNESMO: A20HEHNHYRA: AFeOdASU PP IHMEAUAVA~DANN=—9+s ERA#*PE NN DA® Brdd e o = &
L_.n.fn!_...__u.lj.-_r.df.nIIJI—Iﬂi2n..ﬂ-...|‘h.ﬂ_rhhﬂiﬂ?ll.ﬁg?flﬁlﬂﬁl?kibn{ﬂ_chﬂicuuif VedEgmos L B

imbHOOM-ME- N
Bl B Bl OLel JE = 00 B el
B O B 0Ol 0 B oW g
Eanmih-~Eo EAWO
RS A e b
- L EEE-T ]
immms - B PO SR @
hMEXdEa~~nhEEoS
Ja X8 k] L ha X8
4l Do A b B D
I TE el W E R~
=sM=HMRabkOdbr~On=HMmn
I E OO~ MM
Ve o B W= =0
L ER-T1-F 4L 0N EN-1
2.0 il pn ) ol B e

IZOrOrRNAT REC~CrNAPRRAA—TRDUMGS 0o L UM

IB~HMHafl"s O ~HHE s

iEHE X0ON OO0~ HNEXD
IZ0-As U-mTDEr~i@s
AT B-L0-L.0 L 0N T §-1.1
D M= e Pt MO H -
=~ i e B @~ b
ITUODIH e H4T TUOH
{0 X~k HO~0 X
OB D TeDw DGl B
1« A -00HY: QG
= OO~
sk R BB - B -
o M=t R B O = M
B o A~ P O
1= Ol U—OK R
i WO Y e HO Y

Me: HERHOPAM: BHOGHOH—GIO—OWE—HhE =T A OMH®

FEGL UM ODTE OSSN
{0 Om@H—0 H~ @ Q@
Il X By B~ By il e
ERLLE E-LI-F LN .1
 EEIHMDENOOEEZIHND
z o (e B i B W T 0 O
o O Bl B0 = B A e B

J.ﬂ..f.ni:‘ii!”}—!.‘l.ﬂl.].

-:ﬂﬂ.ld“li..l?ﬂ-ﬂ[.t
F UM B —d O UK b
WHOMDOO0 MY Mo
. AUSREEUH~OURR
00 0 00T OO E
IR EA—A g E
ST T T
e T ]
1o e 00 0 ] O e

_...___P!Iﬂﬂ._u.iﬂn-crv.lllﬂlli.lﬂlhlﬂ.ﬁ_.l SHEmEHI UM
IMAREZEHOHMOAGEZIEN OV ekt bEMT LG aHE =&

IOOHBEE—EHMI0-H>
P =B e S Pe —
o B B e
S LU LLR L RN ]
B PPECE S E QA bR
nHYERIHORNDMY R
.t—ﬂl.!l.. i
B O b AHO-O0OME
~ EPR) 4 o8 B0 O 35 o B B o
EamOss0Fe AOMD
U B e e B
o B P Do 0 00 E M Y
| geDoHTEHMU EvDO
 FURIPHAATUS D
EELLETIT-FT 1Y

~HRBAH U ST OUN O~V B PR

L= 1] ol -
LR 1.1 owan Sl
LRt -] =l n P i
AR EV-~p-DoEEN T -1 o E
A O UM - SOomE B
Lol e o ERe @ [P R
Fak- ~EERea L2-1-F L]
bt - L mRYNME R~gr [-1.5
e ol DERG o — e B [T 7]
Bl -
EHMR +« H
oY bn o
LT ikl
D ==
Do AkOMBS Sm e —d - b
o 0 B e B o] B L =0 -
hE
EEFAA N NHAD B e il
R LT T e B
HE~HE~DOE oY aA
Bwwg-mEARUL D o=
AR A THHOOHs B HHE =T
L k- W e D By By B -
L PR TeUdBRHMNDTSWN -l
lana ol ] O 0 e o g el | -
L — ] NE M ng
MER - - 4]
L L] -y
) = 1°3
s 03 -0
[T oo
L= S A b el B E R o= L b
=l WO S L F-1 ] o
[- -]
- -1 TR DA -ty (3
OMEIAGEM BOMS « v BXw L
QEF—0OENMECRE OWELSE =]
R hNBDke o@D & B
LT B0y -} 13- HO
L] —-HE N —— = Y
Ao LR -] =N}
LoE-1 1 =8
o B Am o' F-1
- sany - -
- e
BT - ol A o
HMpoEanm Humo L]
e HBNOE—-sH B~ ES S HH
s SESO DN ATER G~ oy
OB HE B VWD 0 B o1
L b B R R T e - T B
oo
LR
Sodogwrad bSO @90 (- |
“ZoaUVHDNERER e Lo (- ]
HipMes dRHD O aPindT A oM.
(EMHrORRE~dVE r~ B oan [
MO He J O Owa PA—D —
[ M
=M -
R0 o
g =N o=
HOUR L]
TIHE: Y000 B H EE-L T
FORUR-HR OM~a 0 B0 "
I}Gﬂ.ﬂliﬂuw.lﬂtﬁ.lh{: i@
e X T b 00 v B - E

"0 MuEMO S

Y ag—geap=—ns o

OO M- e DDA MDD =

L - EFot-N -] L B Al
Ue=¢ FpoaesNE Br-wpd Ok
Bah-HaEE HONn & EHER
HUEMR RaSekOin S M b = o
Bl wd=—Hw= M
DHOAM -~ —HDORRKEB VAT VR N
CENE0E wWHad~= He NN
oHsEnEMENE K oW M ]
s UnEa-wENRNOEZWmMInN U
Wl MO ENE U OAR N M =
MuUMNeAe & HIQed HERA
b M
EdurdoM—D aE~-N MNE AN

hEf AA~MbMmOED @0 = S
mEEHMNEOERSEO U E—rr -
f HEOWwHN BIiMOES AFNNED =
Mo~QVHsM B MM B Sv™ DY
POMEGE MNAPRH-H B W MHe
- E—eiMBE #8 g B—ad
=8 MEMEEONACMARNMED A0 M
ARSnNdRnNE E—O0Ea e =
HERABDemE Ea- M @@ a
BEHbIAFTH-EAEAE HOHO 9
BAHE B e T Hd Y
MPHAR~NRIED A S B O %
HOEMOOE-MTA Y- M Z~o
—S EEm ~—dE HE=0 X0 U o~
L T - T L e

MNEIAZE Hwa bhRLA g HoA
HmmME OheE X MYvod

HAE L EN-OU @EHMHY O ®E N DN~
HOWHMAR wWAN B M =@ - a
FHaMAMADHALE 3 B A @
nNEVFHNVDEE X BMME - =
UmASEGMMNESMRET ~~nh4 OX
o e e e U@ = pOJ@m
“Edh—RNHS g R
UZaHO~Po@mbE® M B~
U HreMHd-Ss EwWsdme Lol

m A e E oag— =- 1 L
MECNMWME—L UEHA MEM: D
HEE#=XdMM M9 mOM =000
HEd =N DODTA~E B HO
LE L -F 4R LT T N - | -
ePnVal HUVES w=e DS MM
Akt HETNDROIP
FEPeAMANEDLD 2 OB TOTWO~N
=HEHEY AT » DhHMBEGEE [
AorUBEEUS W HEme A
mAMDE®: E =av I - bl E
HOL-RAN X =0t = = - J
el MM B @ U oW | Ee
TOEEA~d~0~g8E+ &~ ¥ O ©
DM A-EEOY W -~ mam [0 ]
DEOMAAE! @ Hde-AANOVAHE
BH EY-~JdHmEHDe 0O - R . |
VierMMNIE: A0 Qv & COmEgf
HumO4d HokMeds @d SUuo -
nppXomb~0EX: 0 @Mk MO
EHEFAUEM: = & = MO 4E
Hete—in LeRhAnDELUEHE w0 B
e e T e = —UER He e X
AHODE PMADHENAES W THE

[ T Pt P UamnH = [
= e DwmEMNE % e 1]
ME—~-HO0O#00M QDURPE =E O

L i WP~ A A T aw HEb—0EZUBmA T ~U~S00VHO HRr=HNOEwWE woe Qa® <« d
el B M WO M L OMNCR ONED: HDNE—~ORAd DR T —AVHHEHSZ: QURMHIVAMIOROBAGMEE MmMRE WH & B
' OHASE—~PHAOIMARE =S M0 0 RS r—HOH O ON HE—he L VDDA E~OH. HEARRA= AT~V LROGON oA Y b

|V rormes THOADY AOees X HOANT BN =M ——ls oo = bmem Hd~OUDHED~Ead MO VU B Ko H~DE =~ At DO0WE— 0 N

NN E—O 4 FO0NNE—OR P AEL*HAVHELKA-COOUU: B DAEMdG—Dwel 0= 0A SAPFHROHO O ~OMNLAD~ OEU 0 MHm F-1

A@—mmEHEEIHEERNPODR OO EH O —a D =0l D 0—e WHE =~ = L]

MM ABAPOUEPMEBEHNARPOE ﬂ.’[.d‘:ﬂ'lh.h}“‘r. i kPR IOWEYAr—HA~Od @R NHBE~Yamhd@sne =5 S0RE BeA
MeAESUANENSOAEdUONOHARd P ARSOHAYR « Ml B 0Hd HAEAHO~H Lt R EZNERHENEZE* HO - GO EE DR @ N M—h ©
: el E=0f KM E=dDO0~Q00A 0 T-MEL-A: VAmMOTOMHLESE —UHAO =000 3 0 FE O M MO A~N EwdooXIE a
e el ] e ] et il A e e R T e R e N P (] B O T O e TV ey w0 S SR B e B A e T oM E

Jason Tselentis



ROLLCAST

energy

Ivpography serves as the foundation for the corporate identity !

A3 Design creates: from the BIG Council’s ligature to type as image

solutions in Goody's Paint and Bryant and Duffey optomelry.
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COMPOSITION

Words with Amanda A

VHemmm AT Misei e
\tman / A3 Design

All of our projects begin
with the typography.

O, How important is typography for A3?
Extremely important. Our job is visual
communication. Design interprets how
viewers react and respond to a message.
The right font helps to communicate that
message. A very elementary example is
using a display font in body copy. You
cannot read it. Or using an illustrative,
gory, dripping font to typeset "Have a
nice day"—it’s a contradiction. Designers
have to understand typography to
effectively communicate with it. How
the letterforms relate to each other, how
the typography relates to the rest of the
design, and how the target market reads

the message are all extremely important.

9. What defanlt typefaces do you use?

We tend to be drawn to classic sans serif
fonts: Helvetica, Univers, Trade Gothic,
and Franklin Gothic. They are all very
different, but similar in that they are easy
to read and have huge families to allow
for variation in weight, helping with

hierarchy. And because of their ambiguity

and lack of style, they're chameleon fonts
in that they take on the style, meaning,
and message of the piece. We have come
to find that it takes years to master the
use of any singular font. We were also
fortunate enough to be educated in
typography by professors who adopted
and taught the Swiss design school of

thought: Paul Bowers and Jan Conradi.

0. How much time do you spend educating
clients about typographic fundamentals?
The majority of people couldn’t care

less about Helvetica or Univers, but 1
think the majority of my job is educating
the client on design in general, and
typography on a more detailed level,

A great example is the BIG (Business
Innovation and Growth) logo we cre-
ated. Their previous logo was B-1-G all in
one, horribly executed, unbalanced, and
illegible form. The client and I talked
about the goals for the entrepreneurial
group, which included terms such as
growth, approachability, professionalism,
and innovation. After our initial design
presentation, I heard comments to the
effect of: "It just feels right. I like it, but I
don't know why. It makes me smile.” So
what was it that made the president of
this entrepreneurial organization like
what she saw? As | explained to her, "It
Sﬂ.}‘ﬁ 'Whﬂl. ‘}"ﬂu want 'il by Sﬂ.}’, 'W'I'[hﬂl.'l.t Sﬂ.}"
ing it.” That's well-executed typography.
Everything from the citrus green color
palette expressing the dual personality of
an entrepreneur, to the approachability of
the lowercase, serif font used, to the top
of the g growing into the dot on the i, it
all appeals to the market with an instant
visual message.

-_——— . e
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The wood type inherent in the Muzak Screen Door

promotional calls to mind folksy, small-town music

per formances,

The visitor information center uses the simplicity of an § embedded in a thought balloon

to help passersby find answers to their tourism questions. In contrast, the information-

dense Walk Charlotte map shows people where they are and where they can go by lavering

typographic street names into a mapping system Q. Do you start by tinkering with imagery
or crafting the message with typography?
All of our projects begin with the
typography. We read the content, choose

fonts, and then establish hierarchy.

Designing with type is as much about the macro- ; United Wav's 75th r".nnlversar}' program
I ] i
aesthetics as it is the micro-aesthetics. Limiting i

had a ton of copy. Older serif font choices

type choices helps create an atmosphere of

simplicity. Using regular weights in conjunction E were made to 5"-']_3]_'-"";-'rt the C"JI'I-"-T[JT and fﬂr
with bold weights differentiates one layer of ].LHEIJI]“.}" Then the content was L{ESig“fd
information from another ;

into its hierarchal position. We pondered

every element and created numerous
design options before generating the final
product. There are also cases where the

font was the inspiration and became the

image, such as the Screen Door album
artwork and the AIGA Communication

Arts poster.
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9. What significance do you place on the
grid for your layouticompaosition?

A heavy one. Our Swiss school of thought
has drilled it into our heads that you
must establish vour grid first, We even
start business cards by establishing a grid
structure. It helps to easily organize and
establish that hierarchy of information.

It provides a structure for us to create
within and grounds our elements to
imaginary anchors so they don't drift off
the page. Two books which are a must-
have for any designer include Making and
Breaking the Grid by Timothy Samara
and Typographic Design: Form and
Communication by Philip B. Meggs and
Rob Carter.

0. What is the biggest design challenge you
fuace in this new digital environment?

The biggest challenge is educating our
clients on the different expertise that is
needed to successfully communicate in
this environment, We help our clients
understand the value in both the design
side and programming side, that both
sides are different and complicated, and
that partnering with specialists in each
field will help you to reach your business
goals quicker and create lasting equity for

Your compa ny 's name.

Media will keep changing. We will have
to learn how new media renders the
letterforms, but typography fundamentals

will always stay the same.

. Given technological shifis with more
emphasis being placed on digital text, how
do you foresee typography changing?

I like the idea of people being more aware
of typography. More people will identify
themselves with fonts: taking on a font

as part of their online personality or
worn as an accessory to their electronic
communication. Like any accessory, it
could be trashy and gaudy or possibly

very elegant and classic. That is cool,

-
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